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Potential Risks and Its Preventive Strategies of Double Round Monopoly of

Super Platform under the Background of Digital Economy
LI Yong—jian XIA Jie-chang

Abstract: Digital economy is becoming an important driving force for China’s economic growth.
The rise of platform is the inevitable result of the development of digital economy. The characteristics of
bilateral market and diminishing marginal cost of digital platform easily lead to the problem of traffic
monopoly due to the platform gathering a large number of users. After the platform monopolizes the flow
entrance, it will expand horizontally and vertically, and transmit the market monopoly power from one
vertical market to several vertical markets, thus forming a double round monopoly. This double round
monopoly destroys the environment of innovation and entrepreneurship, and brings risks of data
concentration, industry concentration and content concentration. To deal with this kind of double round
monopoly, we need to take a multi pronged approach and effectively govern from the aspects of competition
policy, data security, basic service ability and special supervision mechanism.

Key words: super platform; double round monopoly; data monopoly; potential risk
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