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New Trends and Enlightenment of Anti-Monopoly in the Global Digital

Economy
XIONG Hong-ru HAN Wei

Abstract: In recent years, major countries and regions around the world have generally
strengthened anti—monopoly law enforcement in the field of digital economy, showing the following new
trends: the legal objectives tend to be diversified, and the rule system accelerates to improve; the
pertinence and strength of anti-monopoly law enforcement have been significantly enhanced; the ways and
means of supervision are more flexible and diverse; establish new departments and carry out intensive
research; respond to economic and social risks internally and compete for the voice of rules externally.
China should strengthen the standardization, deterrence and coordination of antitrust, and further
strengthen the fundamental position of competition policy. At the same time, we should actively promote
the effective implementation of the amendment to the Anti—-Monopoly Law, improve supporting rules and
attach importance to international coordination. We should continue to improve the identification ability
and relief efficiency of monopoly behaviors, and optimize prior supervision and temporary measures;
encourage co—governance, sharing and technology empowerment, and strengthen compliance governance;
further enrich the anti—monopoly law enforcement force and explore the optimization of relevant
institutional settings.

Key words: digital economy; anti—-monopoly; competition policy
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